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Abstract

NEFERTITI Programme promotes the creation of interactive thematic networks related to the agriculture
sector to promote knowledge, learning and the adoption of innovative techniques through the exchange of

information between different actors and live demonstrations..
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Means of verification

In order to communicate and disseminate at multi-level the sectorial/thematic technical solutions, to raise
awareness of the NEFERTITI project and finally to communicate project activities and disseminate project
outcomes, the Social Media Strategy (SMS) was developed and used as a guideline for all SM activities
under NEFERTITI project. The following document aims to provide explanation on how the Social Media
Networks are used for active population of NEFERTITI project, its activities and outcomes.

The popularity of certain social media networks vary in different countries. Therefore, for active popularization
of project activities and outcomes, NEFERTITI project exploit different Social Media Networks and has
established active accounts / profiles / pages on the following social media platforms: Twitter; Facebook;
LinkedIn and YouTube. These accounts are regularly used to enhance visibility of demo-farm activities, to
support networking among farming and innovation actors across Europe, and to promote practical-oriented
outcomes of the project.

Objectives

As proposed in “Social Media Engagement Strategy”, the main objective of NEFERTITI Social Media Strategy
is to support and contribute towards information flow, farmer-to-farmer learning, networking between demo-
farms and innovation actors, uptake of innovations and innovative approaches in agrisector. Specific objectives
are to:

¢ Enhance visibility of on-farm demonstrations on specific themes and other NEFERTITI events
e Boost dissemination of best practice to the farming actors

o Raise awareness about the NEFERTITI project

e Attract relevant stakeholders to engage with NEFERTITI activities
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Social Media Content Types

Content strategy explained in Social Media Engagement Strategy, propose the usage of different content types
on NEFERTITI Social Media Channels: text, picture and video. These content types are exploit on social media
networks according to relevance and preferred content type of specific network (e.g. text and pictures on
Facebook and Twitter; videos on YouTube channel set-up for both NEFERTITI project as well as for RUR-11
AgriDemo-F2F and PLAID projects ("Farm Demo" YT Channel), etc.).

To ensure maximum outreach, the visually appealing material is created for majority of posts shared on
NEFERTITI Social Media Channels which make the content easy to understand and remember. For
announcing project events, branded visual material has been created to emphasize the title of the event, date
and place. For virtual events that can be attended by agricultural actors from all over the world, visuals also
clearly communicate the language of upcoming event.

12/02/2020 @ 9:00AM
France

The impact of mineral nutrition on food
quality and human health.
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11/06/2020 @ 13:30PM
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For boosting knowledge exchange and promoting best practices, video material has been created, uploaded
on YouTube channel and distributed on other social media channels. In addition, short text and/or quotes by
event speakers are shared together with photo documentation from event held. Also, NEFERTITI website
content such as practical abstracts and communication report is disseminated through all NEFERTITI social
media channels in order to reach a wider audience.
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Social Media Channels

NEFERTITI accounts / profiles / pages are publicly available and updated on regular bases. All NEFERTITI
social media channels demonstrate an integrated dissemination, communication and awareness-raising
efforts. The official language of all NEFERTITI social media channels is English, but Social Media Officers of
partners’ organisations are encouraged to translate relevant content to their languages and post them on their
institutional social media accounts.

A. Twitter

By creating and maintaining Twitter profile that offers high quality, informative and visually appealing content,
NEFERTITI aims to develop online community of farmers, advisors, farm associations, researchers, other
EU projects, EU policy makers and other agricultural actors.
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Figure: NEFERTITI Twitter profile, @NEFERTITI_EU

The NEFERTITI Twitter profile is @NEFERTITI_EU. The total number of Twitter followers is 1,084 with
constant growth from beginning of the project up to 30.06.2020. The number of posts related to project
activities and outcomes is 706, while the posts are gaining up to 40000 monthly impressions. In order to raise
awareness about NEFERTITI project and activities following hashtags have been mostly used: #farmdemo,
#agricuture, #farming, #H2020, #NEFERTITIEU, #smartfarming

B. Facebook

A dedicated Facebook page “Nefertiti — Networking European Demonstration Farms” (@NEFERTITI.EU) has
been created and updated on regular basis with relevant content.
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Figure: NEFERTITI Facebook page, @NEFERTITI.EU

Up to 30.06.2020 NEFERTITI Facebook page counts 376 followers and 302 posts. An average reach of
content shared on NEFERTITI Facebook page is 560 people per month.

C. LinkedIn

In order to reach even more diverse target audiences, an account dedicated to NEFERTITI topics has been
set up on LinkedIn platform — NEFERTITI H2020.
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Figure: NEFRETITI LinkedIn page, @NEFERTITI H2020

NEFERTITI LinkedIn account has 214 followers and 190 shared posts. To increase a reach of published

content, relevant hashtags are regularly used: #H2020, #horizonEurope, #horizon2020,
#agricultureandfarming

D. YouTube channel

All videos created by the project are uploaded to the YouTube FarmDemo channel set up by the RUR-11
project PLAID and AgriDemo F2F.
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Figure: FarmDemo YouTube channel

Up to 30.06.2020 49 videos (including 10 videos for promotion of NEFETTITI Thematic Networks) are realized
for NEFERTITI project and they are available in the FarmDemo YouTube Channel.

E. Partners’ social media

All partners synergistically participate in social media activities to ensure widespread of information about
NEFERTITI's activities and outcomes. Various content have been posted using “@NEFERTITI_EU”,
#NEFERTITIEU or “4FARMDEMOQO” by partners’ organisations. Partners through their institutional social media
accounts helped increase the impact of NEFERTITI Project by sharing events, pictures and news related to
NEFERTITI networks/hubs demo events.
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